Information Society News - Telecoms Special Issue November 1997 (No. 19?) by unknown
SPO ORMATI NS ÖIE 
N e w s . R o u n d u p f r o m t h e E u r o p e a n C o m m i s s i o n ' s I n f o r m a t i o n S o c i e t y P r o j e c t O f f i c e November 1997 
O U N T D O W 
EUROPE: OPEN 
FOR RUSINESS 
AND READY 
FOR COMPETITION 
SIGNS OF A FREE MARKET TODAY: 
DROPPING PRICES, CHOICE OF PROVIDERS 
AND IMPROVED QUALITY OF SERVICE. 
Many of the fruits of a liberalised 
telecom market are here today. Since the 
announcement of deregulation five years 
ago, companies and private users are 
already enjoying cheaper prices and new 
innovative services. But there are further 
significant advantages in store for Europe's 
citizens and businesses. These benefits are 
the new economic impact that the opening 
up of Europe's télécoms market will bring, 
stimulating job creation across the 
European Union, reducing the cost of doing 
business and bringing in innovative ways of 
working and communicating. 
Here's an overview of some of advan­
tages we can look forward to: 
For business users: the 10:1 differential 
in tariffs for leased lines which used to exist 
in favour of the United States is closer to 
5:1 today. This is a step in the right 
direction, but prices are expected to fall 
even faster as new infrastructure compet­
ition enters the European market. Costs for 
providing cross­border calls within the 
Union are likely to be up to 10 times lower 
as they shift to commercially­set prices 
rather than current internationally agreed 
"accounting rates" between monopoly 
operators. The recent World Trade Organ­
isation negotiations should also reduce 
worldwide communications prices. Overall 
tariffs in the Member States have fallen by 
up to 41 % in real terms since 1990, though 
most reductions focused on long­distance 
and international charges until recently. 
For residential users: delays in getting a 
phone have largely disappeared, faults are 
much rarer; service is more diverse and there 
is a wider range of pricing packages and 
ways in which services can be paid for ­
overcoming some of the problems 
traditionally associated with keeping prices 
at an affordable level. 
A DYNAMIC TELECOM MARKET 
Europe's telecommunications markets is 
being reshaped by the prospect of liber­
alisation, combined with privatisation and/or 
broadening of the share ownership of 
existing operators in almost every Member 
State. Major alliances such as Concert and 
Global One are some of the most visible 
examples on the market today. New joint 
ventures, involving other utilities such as 
energy companies or the railways, have 
recognised that they too can offer telecom 
infrastructure and service as a new and 
profitable business. Even existing operators 
are being radically reshaped as they develop 
strategies to meet competition; combine 
with new partners, or start to enter new 
service areas, such as the provision of 
Internet access. 
GSM and other digital mobile systems 
are still enjoying extremely strong growth as 
mobile communications and mobile com­
puting become commonplace across the 
European Union ­ today there are 25 million 
subscribers in the EU, with an additional 12 
million using first generation analogue 
systems. Europe's equipment and space 
industry are set to play an important role in 
the new satellite­based communications 
networks, which have already been licensed 
in the United States. 
REGULATORY ASPECTS - MAKING THE 
RULES OF THE GAME PERFECTLY CLEAR 
It is now been five years since European 
Telecommunications Ministers and the 
European Parliament gave the green light to 
the full liberalisation of Europe's telecom­
munications markets. While they were 
criticised at the time for delaying liberal­
isation, the reality of this complex task has 
revealed that operators and regulators have 
needed every day of the preparatory period 
to ensure that Europe's markets can be 
opened on schedule, and that the rules of 
the game are clear. 
Today liberalisation is progressing rapidly: 
• The UK, Swedish, Finnish, Danish and 
Dutch markets are already fully open to 
competition. Licensing of new players is well 
underway in most Member States. 
• Legislation has been adopted or is being 
finalised in most other EU Member States for 
1998 and the detailed rules for universal 
service, licensing and for interconnection are 
Continued on page 2 
Editorial by Commissioner 
Martin Bangemann 
1998 - THE BEGINNING 
OF A CONTINUAL 
EVOLUTION 
"The opening of Europe's 
telecommunications 
markets is the key to the 
door of the Information Society". 
The full liberalisation of Europe's tele­
communications markets from 1998 is an 
essential element in the growth of the 
Information Society. By breaking open 
Europe's telecom monopolies and 
promoting open competition, the 
European Union has created the 
conditions to bring users more choice, 
better quality and lower prices for 
telecom services. The scale of the new 
market opportunities is impressive. 
The Information Society market has a 
potential of more than ECU 300 billion in 
Western Europe alone and is growing 
even faster than in Japan or the United 
States. This growth rate, combined with 
the cost savings that the new liberalised 
market brings businesses, is predicted to 
increase employment across Europe by 
up to 1 million jobs by 2005. European 
citizens have already benefited from the 
gradual liberalisation in data commun­
ications, business services and mobile 
networks over the past five years. 
Today, with full liberalisation of public 
voice services and networks less than 
two months away for most EU Member 
States, the regulatory framework aimed 
at making 1998 a reality is in place. The 
business community's enthusiasm for 
the single European telecom market can 
be clearly seen in the endless stream of 
mergers and alliances. Member States 
are pushing liberalisation forward by 
completing major reforms of their 
national legislation to ensure that true 
competition starts from Day One of the 
new telecom market. The trend towards 
opening up the market goes far beyond 
Europe's frontiers. It is also happening to 
many of our trading partners and is 
being further accelerated by the recent 
agreement within the World Trade 
Organisation to liberalise more than 90% 
of the worldwide telecom market. 
But let's not forget that liberalisation is 
not a goal, but the start of a continual 
evolution toward a dynamic and ever­
growing Information Society. As 1998 
approaches, the commercial landscape 
is being transformed by on­line services, 
by the Internet and electronic commerce 
and by a move towards the convergence 
of télécoms, audio­visual, publishing and 
Information Technology. It is a very 
different world from the one in which 
telecom deregulation was decided just 
five years ago. The liberalisation of 
Europe's telecom sector is a valuable 
lesson to all of us: be prepare , for 
continual change, and expect the 
unexpected... ■ 
This newsletter is also available on the ISPO Web: http://www.ispo.cec.be 
IFORMATI N O C I E T Y 
S E R V I C E 
TO 
DEST PROVIDE 
TELECOM 
FOR ALL? 
Universal service means providing all 
users, wherever they live, with a 
guaranteed basic level telecom of 
services at an affordable price. This 
means that all citizens will have access 
to a telephone service at home and at 
work, access to directory services, 
operator assistance and emergency 
numbers, and convenient access to 
public pay telephones. The connection ­
which can be either fixed or wireless ­
will also allow the customer to connect a 
fax or hook up a computer using a 
modem. The guarantee of universal 
telecom services for all citizens is a 
central concern of the European Union's 
work to prepare a free market for 
telecom services across Europe. In the 
past, services for certain users has been 
heavily subsidised by profits made on 
international and long­distance calls. But 
as competition drives prices down, other 
means of supporting loss­making 
services may be required. 
To give the public these guarantees, 
clear rules must be specified, to identify 
the cost of universal services and decide 
how charges should be shared by 
market players if they are seen as an 
unfair burden on the universal service 
provider. In many EU countries ­ such as 
Denmark, Finland, the Netherlands, 
Sweden and the UK ­ the costs 
associated with universal service are so 
low that cost sharing between operators 
is not considered necessary. In others 
the regulator is following a 'wait and see' 
approach, whilst in a third group of 
countries, (France, Portugal, Spain, Italy 
and Ireland) an independently 
administered universal service fund, 
financed by the industry, is being created 
to support the costs of operators that 
provide universal services. 
Today, more than nine out of ten 
households have a telephone in many 
Member States. With some exceptions ­
such as rural areas in Ireland, Portugal, 
Greece and Spain ­ the challenge is to 
maintain the affordable cost of the 
service, rather than building the national 
network. This also includes the overall 
bill, and the way in which bills can be 
paid and the availability of new pricing 
formulas. 
New rules to be introduced during 
1998 will go further. For the first time, an 
operator will be legally obliged to offer 
affordable services, and not immediately 
cut users' connections if they have 
difficulties paying their bills. The solution 
is to limit services for non­payers, 
allowing them to only to receive calls 
and access to emergency numbers. 
Universal service is an evolving 
concept, which may change ­ depending 
on users' expectations and demand for 
particular types of services. The 
Commission is currently monitoring the 
development of universal services and 
will report its views on the situation in 
December 1997. The report will focus 
specifically on progress made ­ outside 
the regulatory framework ­ to open 
access to new on­line and other 
services, particularly within schools and 
colleges. The definition of universal 
service is a balancing act. If their scope 
is drawn too narrowly there is a risk that 
many users may not be able to access 
the services they need. If the definition is 
too broad, open competition will be 
threatened ­ endangering reduced prices 
and improved quality for all users as well 
as subsidising services users are willing 
to pay the going rate for. ■ 
C O U N T D O W N T O ' 9 8 
be ing a d o p t e d . 
• By 1998 all EU M e m b e r States 
wil l have created a separa te 
regulatory agency to mon i to r the 
opera t ion of their nat ional t e lecom 
marke ts a n d addi t ional sa feguards 
have been pu t in p lace by EU law 
to ensure regulatory i ndependence , 
whe re G o v e r n m e n t s still ho ld share 
in t he nat ional t e lephone company . 
continued from page 
• Of t he count r ies tha t have 
reques ted an ex tens ion of the 
t rans i t ion per iod to a ful ly open 
market , Greece has been granted a 
3 year per iod . For Ireland and 
Por tugal full l iberal isat ion is set for 1 
January 2000 , whi ls t for Spain 
marke ts wil l open 1 December 1998 
a n d L u x e m b o u r g has been granted 
an ex t ra s ix mon ths . ■ 
D E R E G U L A T I Ο Ν 
A N D C O H E S I O N 
CREATING THE BEST OF 
ALL WORLDS 
Europe's telecom liber­
alisation can only reach its 
full potential if service is 
available to all cit izens, with, 
where necessary, the 
f inancing through the 
creation of specif ic 
mechanisms funded by 
market players to ensure the 
provision of universal 
service. Indeed, if te lecom 
providers adopt a 'cherry 
p ick ing ' approach to market 
development ­ where they 
concentrate on providing 
new services in populated 
urban areas and more 
affluent regions ­ the 
liberalisation of Europe's 
te lecom sector wil l broaden 
the opportuni ty gap between 
Europe's more and less 
developed regions. 
Bridging this gap is a 
primary concern of the 
European Commission as 
the 1998 deregulation 
deadl ine approaches. A 
series of actions have been 
taken by the European Union 
to ensure make service and 
network quality a reality for 
every European cit izen. 
One opt ion offered to the EU 
'cohesion countr ies' that 
have less developed telecom 
infrastructures (Portugal, 
Spain, Ireland and Greece) is 
the possibil ity of adapt ing 
the pace of deregulation to 
national c i rcumstances to 
al low them to modernise 
their networks and create 
the best condit ions for open 
compet i t ion. The appropriate 
transit ion periods of 
between 6 months and 3 
years have now been agreed 
(see Europe: Open for 
Business ... on page 1). 
Given the rapid pace of 
technological change, there 
will be fresh rounds of 
investment, service 
innovation and compet i t ive 
entry in the core regions 
wh ich , if not reciprocated, 
wil l affect development and 
employment opportunit ies 
and sustain the relative gap 
between core areas and 
'cohesion regions'. 
As deregulation progresses, 
the Commission wil l keep a 
watchfu l eye on the 
'cohesion perspect ive' . The 
regulatory f ramework and 
the scope of universal 
service, will be kept under 
cont inual review to ensure 
that all territories part icipate 
in the full range of benefits 
of liberalisation ­ for 
affordable prices, service 
levels and innovation. As the 
market develops, targeted 
suppor t to spread the 
beneficial effects to the less 
developed regions, in 
compl iance with the 
compet i t ion rules, should 
complement the regulatory 
f ramework. ■ 
FUNDAMENTAL RIGHTS 
FOR ALL MARKET 
PLAYERS 
Creat ing a free market 
requires the r ight ef forts ­
app l ied in the r ight places. 
It 's no t enough to say that 
marke ts are open to 
compe t i t i on , t hen sit back 
and w a t c h new investment 
pour into Europe's te lecom 
marke ts . This is w h y the 
l iberal isat ion of Europe's 
t e l ecom sector is 
suppo r ted by a package of 
measures that b r ing all 
marke t players three 
guarantees: 
Any company can enter 
the market easi ly and wi th 
as l i t t le bureaucracy as 
poss ib le . 
New players can connect 
their ne tworks or serv ices 
to those of current market 
p layers . 
Opera t ing cond i t ions are 
s imi lar in every par t of the 
EU to ensure fair a n d 
ef fect ive compet i t i on . 
Two i m p o r t a n t a s p e c t s of 
t h i s f r a m e w o r k are l i cen ­
s i n g a n d i n t e r connec t i on 
These t w o aspec ts have 
led t o deta i led rules 
conce rn ing how players 
can ge t into the ne twork 
and the cond i t ions t o 
ensure that ne tworks are 
ful ly in te rconnected and 
serv ices in teroperable, so 
tha t any user in t he Union 
can c o m m u n i c a t e w i t h any 
o ther user. Top pr ior i t ies for 
l i cens ing are t o of fer s imple 
p rocedures , t o l imit the use 
of d iscre t ion in choos ing 
w h o is awarded a l icence 
and to set c lear t ime l imits 
a n d s teps in nat ional 
p rocedures . The rules for 
in terconnect ion of ne tworks 
ident i fy those organisat ions 
w h i c h enjoy a r ight or have 
an ob l igat ion to inter­
c o n n e c t w i th o ther 
ne tworks . It emphas ises 
t he process of commerc ia l 
T H E U S E R S ' 
P E R S P E C T I V E 
WE NEED TO PUSH THE FREE 
MARKET FORWARD 
1 January 1998 may be 
important for telecommun­
ications operators, but it is 
above all a major milestone 
for European citizens and 
companies. European 
business users' long struggle 
to persuade governments of 
the need for an enterprise 
culture in telecommun­
ications, bringing the 
advantages of competition 
and choice, has ­ with some 
minor exceptions ­ been won. 
Since 1974 the International 
Telecommunications Users 
Group (INTUG) has repres­
ented the interests of 
business users of telecom 
services worldwide. INTUG 
has actively voiced members' 
views at international tele­
communications gatherings 
and raised issues of direct 
concern to all companies 
whose livelihood depends on 
télécoms ­ and who ultimately 
finance the télécoms industry 
and its profits. Nevertheless, 
despite the initial euphoria of 
full liberalisation, users remain 
acutely aware that January 
1998 is also the beginning of 
a difficult transition period in 
the progression towards an 
open télécoms market where 
negotiation, and is 
supported by national 
regulatory authorities who 
can intervene and impose 
solutions where necessary. 
As a part of this effort 
authorities are gathering as 
much information as 
possible to clearly place 
into the public domain 
technical standards, 
interfaces and the cost­
basis for interconnection 
prices.The regulatory 
framework for the telecom 
sector is complemented by 
the competition rules of the 
EU Treaty and many 
national laws. These are 
the tools which guarantee a 
free market for telecom. 
They will also be used to 
assist the process of open 
competition, such as 
determining whether new 
alliances and joint ventures 
are consistent with fair 
competition or in 
considering the impact of 
price rises proposed by 
existing operators. ■ 
trans­national competition 
really works. 
As AT&T chairman Robert 
Allen recently commented: "... 
declaring a market open does 
not in itself create a 
competitive market". Yester­
day's monopoly can easily 
become tomorrow's dominant 
supplier. Without strong 
political will being exercised 
by governments, customers 
will not get the expected 
benefits of liberalisation. The 
real­life experiences of 
liberalisation in the United 
States and the UK caution us 
that competition takes time. 
In Washington much 
discontent has been voiced 
by politicians about lack of 
promised results from the 
1996 Telecommunications Act. 
The burden of the complaints 
is that new market entrants 
have been slow to appear, 
that forecast job creation has 
not come as quickly as 
expected, and that the 
promised tariff reductions are 
not yet forthcoming. 
Liberalisation in the UK also 
has its share of disappoint­
ments ­ though offset by 
significant encouragements. 
The Economist remarks that 
despite ten years of regul­
atory efforts, "every month 
the same telephone bill still 
arrives from the same old 
monopoly". To avoid similarly 
slow progress in the new 
European télécoms market, 
users are looking to the 
European Commission to 
drive forward the implement­
ation and enforcement of all 
existing free­market legis­
lation. Action is especially 
needed to minimise penalties 
and barriers to cross­border 
communications. Regulatory 
fragmentation among 
Member States and gross 
tariff distortions (as revealed 
by INTUG Europe's survey of 
the costs of International 
Leased Circuits in Europe) 
show just how much must be 
reformed if the single 
European telecommunications 
market is to be worthy of its 
name. ■ 
Donald Stephenson INTUG European Affairs Office 6 rue St. Jean, B-5000 Namur Tel: +32 81 260516 Fax: +32 81 260517 e-mail: intug@mail.interpac.be 
Q U E S T I O N ! 
A N D A N S W E R S 
POST 1998 
CLEAR ANSWERS TO PRACTICAL 
QUESTIONS ABOUT THE NEW 
EUROPEAN TELECOM MARKET 
Assume you are a small company, 
producing furniture in a provincial 
city. Most of your telephone calls 
are local, as suppliers and trucking 
companies are nearby. But you 
communicate by phone and fax 
your clients in other regions and 
countries. Overall, télécoms 
represent 10% of your overhead 
costs ­ themselves 10% of sales ­
therefore 1 % of your sales. Given 
that your net profit is 2% of sales, 
reducing telecommunications 
costs, even by only 10 to 20%, 
would increase profits substantially. 
Moreover, your sales represent­
atives have mobile phones, still 
costly, and would also like to use 
the Internet, to contact customers 
and advertise. Is all this possible 
with télécoms liberalisation? And 
what are some of the risks? 
Situations do differ from country to 
country and over time, but here are 
some possible answers to basic 
questions concerning liberalisation 
after 1998. 
Will telephone prices decrease 
anyway, whatever I do? 
Generally yes. But the best deals 
will be found by those people and 
companies that make an effort to 
identify and negotiate the best 
price packages. However, if you 
make relatively few calls, so that 
your basic monthly subscription 
(which could increase, see 
rebalancing on page 4) is a big 
element in your bill, you may not 
see an overall reduction, unless 
you find a special pricing 
package. These packages will 
become increasingly common 
after 1998. Most customers will 
save with liberalisation. 
Will new players be interested in 
smaller businesses or residential 
customers? 
Most new players will target 
large companies ­ which are the 
biggest users, then smaller 
companies, then residential 
customers. However, a range of 
different strategies are possible 
and likely, as there are no more 
restrictions on which part of the 
market new players can enter. 
And don't forget, existing 
operators may be offering special 
deals to hold on to existing 
customers of all sizes. It will be a 
matter of shopping around and 
watching advertising in the press. 
Can I negotiate prices with the 
existing operator, on the basis of 
the competing offers that I receive? 
If you are a relatively small 
company, probably not. However, 
dominant operators, such as the 
incumbents, are not allowed to 
discriminate between different 
users, except if there are real cost 
differences justifying these price 
differences. Other operators have 
more freedom in pricing. It's a good 
idea in any case to talk with 
representatives from several 
companies, including the present 
one. They can help you determine 
the best service for your needs. 
Will I need a new telephone line if 
I change to a new operator? 
No, a new operator will normally 
use the wires which were put in by 
your current telecom operators to 
pro­vide service to your business or 
your home. It is entitled by law to 
connect its network to the existing 
operator's local loop, in exchange 
for paying interconnection fees. 
However, some companies are even 
willing to carry competition into the 
local loop where the cost of 
providing the line justifies it. This 
might be the case for larger 
customers who will generate high 
volumes of telephone traffic which 
justify the provision of a new 
'leased line' into the premises. 
These customers pay a fixed 
charge per month for the 
connection, for unlimited use, 
instead of paying a line rental and 
separate timed call charges. 
Another option is that a company 
could provide cost­effective 
alternative access by using a 
cheaper technology or by 
combining different services, such 
as entertainment and télécoms 
which make it easier for it to cover 
its costs. An example of cheaper 
technology is a 'wireless link' to a 
home or a business which can 
sometimes cost the same or even 
less than a fixed line. A combination 
of services is being considered by 
cable TV companies which could 
also use their existing networks to 
provide telephone services. In this 
case the only requirement will be 
the installation of a socket or some 
rewiring within your building. 
Will I need new equipment, such 
as a new telephone or a new 
switchboard? 
Generally not. If you were using the 
Continued on page 4 
RMATI N S O C I E T Y 
existing operators ' equipment 
nothing s tops you f rom 
continuing to rent it. However, it 
might be cheaper in the long 
run to buy your own equipment 
(even if you stay wi th your 
cunent phone company), and 
you are free to do so. 
My phone number is an 
important business asset, 
that's how our customers 
reach us. Do I need to change 
it if I change operator at the 
same address? 
No, in most cases you will be 
able to keep your current 
number. In some countr ies, 
there is already wha t is called 
'number portabi l i ty ' , wh ich 
al lows you to keep your 
existing number if you change 
to a new operator. Originally it 
was planned for this to be 
mandatory wi th in the EU by 
2003, but many Member States 
and operators are moving faster 
than that wi th the result that the 
European Commiss ion is now 
proposing to br ing the date 
forward to 1 January 2000. 
If this is not yet the case in your 
region, you can dec ide to use a 
new operator for your outgoing 
calls, those you pay, and keep 
the existing operator and 
existing number to receive 
calls. Or you cou ld indeed 
choose to change the phone 
number. 
Where you s imply wan t t o use 
a new operator for some or all 
of your long­d is tance or inter­
national cal ls, your home 
Access code 
A dialling code (for example, 
0800 for freephone or 075 for 
GSM mobile) used to access 
the services of another 
telephone company 
Leased line 
Instead of owning their own 
networks many businesses 
"lease lines" from the telecom 
operator at fixed rates, where 
that is cheaper than paying 
rental + a timed usage charge 
Local loop 
The part of the network 
between the local telephone 
exchange and the customer. 
Number portabil ity 
The possibility to keep your 
phone number when you 
change to another phone 
company. 
Rebalancing 
The process of adjusting 
prices for telecom services to 
reflect the cost of providing 
service 
Wireless links 
Connection provided via a 
radio-link rather than over a 
physical wire. 
te lephone number s tays the 
same. But you wil l p robably 
have to dial a new c o d e to 
route your call t o the new 
operator 's network, instead of 
using the long­d is tance or 
international serv ices of the 
company that br ings the line 
into your home. In pract ice, EU 
rules are likely to require that 
by 1 January 2000 you should 
be able to Identify an 
alternative carrier by default . 
Unti l then, you can easily 
p rogram the access number 
into the memory of your 
te lephones, fax or computer . 
Will I still be mentioned in the 
phone book and directory 
enquiry listings if I change 
operator? 
Yes, if you wish to be 
ment ioned, you wil l be. New 
EU rules in the process of 
agreement require Member 
States to ensure that at least 
one directory is available in 
each Member States wh ich lists 
the numbers of all cus tomers 
(both on the f ixed network and 
on mobi le networks) wishing to 
be included in the directory. 
What guarantees are there 
that new operators will provide 
high quality service? 
The level of service will vary 
according to what you are 
wil l ing to pay, but guarantees of 
a minimum service standard, 
specif ied by EU mies, are now 
set out in national law. At least 
one operator in every part of a 
Member State will be required 
to provide the standard level of 
service at an affordable price. In 
addi t ion, rules have been 
agreed which ensure that 
whatever network or equipment 
you are using you should be 
able to communicate wi th any 
other user or any other business 
within the European Union. 
If I have problems, to whom 
do I turn? Who is the referee in 
this new competition game? 
You can take up d isputes wi th 
your operator directly. EU rules 
also require all Member States 
t o ensure that there is a dispute 
resolution procedure, 
particularly for d isputes over 
bil ls. Additionally, regulatory 
authori t ies exist for té lécoms in 
every Member State and 
compla in ts can also be taken 
up wi th them, or w i th national 
compet i t ion authori t ies who 
also have general responsibi l i ty 
for market behaviour. 
For some issues, you can also 
turn t o the national compet i t ion 
authority. Recourse to the 
Information Society News 
is available free of charge. 
For a free subscription to the 
magazine write with full details to: 
EUR­OP (Information Society News) 
2, rue Mercier (MER 193­195) 
L­2985 Luxembourg 
For any subscription amend­
ments please return to EUR­OP the 
address enclosed with your news­
letter, or quote your subscriber 
number (8 figures printed on the left 
next to your name and address) on 
your correspondence. 
Please note: EUR­OP regrets it 
cannot acknowledge receipt of your 
request or enter into correspon­
dence about subscriptions. 
To receive back copies of the 
magazine (if still available), and any 
other enquiries, please write to: 
ISPO, BU 24 0/74, 
rue de la Loi 200, Β­1049 Brussels 
e­mail: ispo@ispo.cec.be 
This newsletter and previous 
issues are also available on the 
web at: http://www.ispo.cec.be/ 
ispo/newsletter/index .html 
R E G U L A T I O N S 
T O P R O T E C T A 
F R E E M A R K E T 
1998 is not t he last day of the 
l iberal isat ion dead l ine , it is 
Day One of t he open and 
perpetua l ly ­chang ing 
European t e l ecom market . 
Ironical ly t e l ecom l iberal isat ion 
requires more regulat ion, t o 
guard against obs tac les to 
open compet i t i on and to 
guarantee the cond i t i ons in 
w h i c h the open market can 
thr ive. A key role for the 
European Commiss ion wil l be 
t o ensure tha t these rules are 
app l ied ef fect ively and fairly. 
To suppor t th is effort, EU 
compet i t i on rules in t he te le­
c o m sec tor wi l l be r igorously 
app l ied . The Commiss ion has 
set up a specia l " C o u n t d o w n 
1998" jo in t team to fo l low 
imp lementa t ion . In May of th is 
year it pub l ished its f i rs t 
"mon i to r i ng " Repor t , w i th a 
f irst upda te in October . Similar 
emphas is wi l l be p laced on 
imp lementa t ion of t he 
agreement t o open up wor ld 
marke ts for t e l ecom­
munica t ions serv ices f rom the 
beg inn ing of next year. ■ 
To see a copy of the 
"monitoring" Report, point your 
browser to: 
http://www.ispo.cec.be/infosoc/ 
telecompolicy 
The European Commiss ion has 
recently publ ished a brochure 
enti t led "Compet i t ion in 
te lecommunicat ions: why and 
how? (CM­07­97­159). 
It can be freely obta ined in all 
Communi ty languages f rom 
European Commiss ion 
representations in the Member 
States. 
European Commiss ion is 
normally l imited to cases wi th 
a signif icant cross­border 
d imension. ■ 
Addresses of these National 
Regulatory Authorities (NRAs) 
and National Competition 
Authorities can be obtained 
from the ISPO Secretariat or 
can be found on the Web at: 
http://www.ispo.cec.be/ 
infosoc/legreg/docs/nras.html 
(NRAs) 
http://europa.eu.int/en/comm/ 
dg04/interna/director/eu-
eea.htm 
(National Competition 
Authorities) 
More information on the Legal 
and Regulatory Framework can 
be found at: 
http://www.ispo.cec.be/infosoc/ 
telecompolicy/ 
Studies related to télécoms 
policy and the Information 
Society: 
http://www.ispo.cec.be/infosoc/ 
promo/pubs, html 
Information Society News (IS News) is 
published under the responsibility of 
ISPO. Neither the European Commission 
nor any person acting on Its behalf Is 
responsible for the use which might be 
made of the information in this 
Newsletter. 
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